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ABOUT

Who | am, my background and my toolkit




EXPERIENCE AND ACHIEVEMENTS

2026 3 Graphic,web and editorial layout designer 2024 3k Illustrator

at LEGAMBIENTE for CAF America project “Etnean Basilian Monks Walk* for ESC30 European Solidarity Corps Project “Notes Sprouts: let's
cultivate sustainability through music and urban regeneration.”

2024 =-2026 > Brandingidentity design, CMO, creative director
at E-Club Network for University Startup Challenge 2025 and 2026 2023-2025 3 Branding manager, SMM and graphic designer
for environmental volunteering association in Milan
2025 3 Logo designer
for ERASMUS KA2 Project “Re-Animation: local cultural heritage as a % Branding manager, SMM and graphic designer

tool for activating seniors for luxury hospitality and real estate management firm in Milan

3 Illustrator

for ESC30 European Solidarity Corps Project “Sinfonlo: solidarity
courses for the elderly through music”

2023 3 Brand identity redesign and web designer

for environmental volunteering association in Milan

2024 -2025 % CMO,web and branding identity designer 2022-2025 * Branding manager, SMM and graphic designer

For “AURORA ESG” startup project. for bespoke fashion brand in Milan

% Editorial layout and graphic designer 2022 % Web designer
for digital fashion magazine for bespoke fashion brand in Milan
2024 3 Brandingidentity and web designer 2020 - Fashiondesigner
for construction contractor company for streetwear brand’s design contest, placed 17th out of 3000.

EDUCATION AND SOFT SKILLS

Bachelor’s Degree in Economics and Business Administration
at University of Milano-Bicocca

Master in Growth Marketing Y Computer Aided Design Specialised Certification

at Mirai Academy by European Computer Driver License Institute

Contemporary Brand Identity: Using Verbal and Visual Branding
by Michael Johnson

Complex problem solving Public Relationships

« Achieved top 4% in problem solving test by Case Score +« Managed relations with 100+ corporate partners as luxury

. Assessed top 0.6% in verbal comprehension and visual traveling agency’s back-office manager and as marketing
reasoning by professional psychologists manager across multiple industries

« Problem solving module in McKinsey’s “Forward” Program.




FULL BRANDING DESIGN

Work | did as full branding design, either mockups or for some of my clients and
personal projects,




VOCEROSSA STUDIO

Media and marketing agency

VOCEROSSA

STUDIO

glelz{pde]\\

MONT

* VOCEROSSA

® stubio

#121212, Rich Black #FDFDFD, Ghost White

#OOBAFF, Vivid Sky Blue #FF5757, Coral Red




BRANDING GUIDELINES
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VOCEROSSA

STUDIO
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HORIZON monT

Rich Black
Background

Ghost White
Primary

Vivid Sky Blue
Secondary

Coral Red
Accent

LOGO

Wi worked hard trying to find o shape that would emphasise the
nature of our young and innovative appreach while including
something from communication, marketing, copywriting or
commercial graphics.

We immediately thought of an asterisk, o symbol that can
represent any other glyph and, after a long research into making
itinto something that wouldn't strike as healthcare-related, we
landed on its final form: o forward arrow, representing the future
and innovation, blowing in three lines, representing voice and
communication.

NAME AND TYPEFACES

Literally meaning “Red Voice" in Italian, among ideas we threw
around, it was one that immediately struck both of us as something
we felt represented us. Red is a colour that strikes, that symbolises
blood, passion, fire, determination and we felt it inspired the correct
emotions.

we worked to use fonts that would feel modern and, even though
we were both unhappy to drop serifs, we ended up choosing an
impactful typeface like HORIZON, to pair it with a simple and linear
font such as Mont.

COLOURS

Although the Coral Red was an obvious choice, not only for its
name-related hue, but alse for its bright and impactful nature,
choosing to pair it with the Vivid Sky Blue wasn't immediately easy.

We finally landed on it after evaluating the nature and goal of our
branding's intentions and desired emotions. While the true
complementary would have been Neon Aqua #57FFFF, we felt thata
purer-hued, less luminous blue would work better in supporting our
accent, name-related colour.
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* VOCEROSSA
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WEBSITE MOCKUP

-):-VOCEROSSA HOME BlO PORTEOLIO SERVICES [ 2%

1haia tﬁ posizione tuttii
jno: scegli quelli di

IL MARKETING
CHE PARLALA
TUA LINGUA Cl SONO DOMANDE?

Contattacil

Professionisti a tua disposizione per una comunicazione
giovane, d'impatto e innovativa: scopri come aumentare
le vendite con i nostri servizi ad un prezzo promozionale!




SCRAPPED DESIGNS
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ENTREPRENEURSHIP CLUB BICOCCA

Students association focused on startups and entrepreneaurship

/

AClub

BICOCCA

E<-CLUB Bicocca

IMPncT /( E*CLUBZICOCCA

Montserrat 7/

E<-CLUB Bicocca

. #E74528, Flame . #262B5A, Cloud Burst D #FFFFFF, White




BRANDING IDENTITY GUIDELINES

Ev Club

BICOCCA

Branding identity guidelines
Updated on November l4th, 2024

3. IMAGERY AND ASSETS

Pictures, images, graphics and other visual clements

These are good

c These are not ideal

cts are older aduhts, dressed too formally and in *serious

1. TEKT AND TYPOGRAPHY

Text size, fonts and text-only material

MAIN TITLES
ALT TITLES

SECONDARY TITLES

Subtitles

3.1 VISUAL ASSETS

Guidelines on visual assots

1.

E<CLUB Bicocca

1 TEXT-ONLY LOGO

Moter

1.

N
3.2 ADDITIONAL ELEMENTS ~

it is f

2 TAGLINE

FOSTERING VENTURES
FOR OUR GENERATION

E<CLUB Bicocca

2. L0GO-+GOLOR SCHEMES

Main logo, alternatives, icons and colours
MAIN LOGO, ANY USAGE

Ev Club

BICOCCA

Ey Club

BICOCCA

4. TONE OF VOICE

The brand's speaking modes and words.

LOGO COMPONENT AND ICON, ANY USAGE

2.1 COLOUR SCHEMES

9. BRAND PERSONALITY

The brand's archetype(s) and their mix.

BOSS

The brand archetypes that were m
sersonality are The Creator and The

COLOUR SCHEMES

Ey Club

BICOCCA

Club

BICOCCA




DIGITAL AND PRINTED CONTENT

PROFESSORESSA G. SENATORE

JANNANTUONI CALEN DA ST

& 16:00 23 APRILE 2026

{/L E-CLUB REGISTRATI ORA: SCANNERIZEA IL GR CODE OPPURE VISITA IL SITO TINYURLCOM/ECLUBCALENDA

Moderano Francesco Liotta Violl e Alessandro Diodati

wree core values
I

ENTREPR

NEURSHI

HOW TO LAUNCH A COUNTRY
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INSTAGRAM CAROUSEL

@
1A

YOUR TEAI IS YOUR STARTUP'S
It is no mystery how a good team is

substantially more important than

any other aspect of a new venture,

A good team is fundamental because
the collective skillset is often the key to

making something that works,
assuming there was indeed market

I _
It happens frequently that investors

keep working with teams that

“NO MARKET NEED"

is the reaso
technically failed a certain project the "
because they saw the potential in the 0,
way the members 23 %
the way they app of startups fail.
E #1 ASSET IN STARTUPPING!
INVESTORS (
E  Club ’-—-—---.
p=td y -~ -...\

"ero 70 T S O —

CHIEF EXEGUTIVE OFFICER CHIEF TEGHNICGAL OFFICER CHIEF FINANGIAL OFFICER

‘I‘hoy rmstbeamlﬂw!th a clear vision, deeply In startups, they share with their In nmup&mwcland Pnbct mnum play a crucial A good CFO is crucial to prevent failure from running out
values, and the il i role in SUCCESS. of cash, asMDfslarlupsthuem poer financial

problem bemg solved, While both Product Managers tocus on product development, ls] While not

management, unlike their corporate market fit, positioning, user personas, and pricing amunts, surwp CFOs handle hh‘h-rluk. high-stakes

startup's CEQ must also handle dis
investor relations, and understz
business, making them a jacl

strategies. Not mini-CEOs: their guidance is vital, with They cr raport status
technigues like SCRUM and Lean being essential to the Irwsstors.and pmdocriﬂullrmﬂcsthat inf

startup's growth and overall success. g

"'_*k‘ “ = “_ P




AURORA ESG

. Social, and Governance consulting startup

Environmentda

ABLATION BOLD

MONTSERRAT REGULAR

AURORA AUROR A

ENVIRONMENTAL, SOCIAL AND GOVERNANCE

ENVIRONMENTAL, SOCIAL, AND GOVERMANCE

#15B5A2, Ocean Mist #000000, Black #FFFFFF, White




INSTAGRAM CAROUSEL

;LA RIVOLUZIONE NON E SOLO NELLE
TARIFFE, MA NELLA SOSTENIBILITA!

ILIADSHIP - 1 MILIONE 1N 10 ANBSI

. L] : - PROGETTO INOVATIVE CHE OFFRE G031 ANNO 10 BORSE DI STUDIODA 3,
\ \ o \ . 5 15.000€ CIASCUNA PER STUDENTI UNIVERSITAR *\((‘
”

1IN AMEITD SCIENTIFIC LG CIENTE
LITERATURE - DAL 2024 GIA ALLA TERZA EDITIONE!

ILIAD: IL CASO
STUDIO

EIL FUTURO DELLE TELECOMUNICAZIONI

TECNOLOGIA AVANZATA, RISPETTO PER LAMBIENTE E
INVESTIMENTO NELLE PE

E AGREEMENT) CON PARCHI FOTOVOLTAICI CHE
EQUIVALE
SUMATA DA OLTRE 25,000 FAMIGLIE

IL FUTURO DELLE NUOVE GENERAZION|

OBIETTIVO NET ZEROD: -90r% DI EMISSION| ENTRO IL 2050
SUTUTTI GLI SCOPE, DALLA PRODUZIONE ALLUSO FINALE
- UN IMPEGNO CONCRETO VERSO LA CARBON NEUTRALITY




SCRAPPED DESIGNS

NS

AURORA

environmental, social, and governance

- URORA

ENVIRONMENTAL, SOCIAL, AND GOVERNANCE

I URORA

ENVIROMMENTAL, SOCIAL, AND COVERNANCE

N

A URORA

ENVIRONMENTAL, SOCIAL, AND GOVERNANCE

"

AURORA

environmental, social, and governance




SQUARE

social network with humans-only and by-law moderation.

Square

The human social

Helvetica bold
Helvetica regular

The human social

. #FF3100, Blazing Flame . #1E1E1E, Carbon Black D #FFFFFF, White




BRAND DASHBOARD

Values, rules and themes

Square

The human social

Square

The human social

<
Q w

Human moderation Reactive removals

We never ban based on Al We only moderate content
detection. Every decision is that is reported by users
made by a person, not a bot. or governments.

The "Hard Five"

We only ban if you post
CSAM, terrorism, doxxing,
direct threats and DMCA.

Full transparency

We keep a real-time, public
list of all content removals.




REBRANDING AND REDESIGN

Work | did rebranding existing concepts or logos, either mockups or for some of
My clients and personal projects.



UNIVERSITY STARTUP CHALLENGE 2026

startup challenge organised by students associations network "E-Cluld”

USC2026

> Challenc

. #E74528, Flame . #262B5A, Cloud Burst D #FFFFFF, White




BEFORE AND AFTER

UNIVERSITY

l l S ‘ STARTUP
CHALLENGE

4th Edition

USC2026

University Startup Challenge




BRANDING IDENTITY GUIDELINES

1. Logo and icons 2. Colours, schemes and fonts

UsCz2026

#E74528 Montserrat Bold 46pt

Coral Orange Montserrat standard 26pt

#262B5A Montserrat Bold 46pt
Mo 6pt

Nawy blue

ing Guidelines

#FFFFFF

White

3. Assets and elements




SOCIAL MEDIA CONTENT

USC2026

Challenge Timeline

APRIL13TH Team Building Event @ Bicocca Pavilion
APRIL17TH Challe
APRIL1BTH Ch

MAY 9TH

8

New spots unlocked!

We've unlocked 150 new spots for
the University Startup Challenge.

Apply on our website!

Final deadline: April 8th @ 11:59PM
Act quickly before spots run out!

+ ;++%+
+ﬁm :@:_++%h

+

* . *iF ‘ UsC2026
® - ;
! \s

¢ IT'S HERE

% * *  The theme USC will revolve around I have a question!

this year is...

ROADMAP

What the challenge will look like

Frequently Asked Guestions

"
g @ Building the future of EU ? + :®:
| +
J P . oz .
i
P [
Tach Eut Foundatcn B :
i - B 5

-0
‘What will'be
2026’'s theme?-
It's a secret! But yog-can compete
with other online yusers to guess in

oupFUpcoming contest with a
spécial prize for the winner!



COMITATOPONTI

Environmental activism organisation active in the south of Milan,

TTTIT

comitatoronti

ComitatoPonti

Orgonirrazions df Volontarioto

. #009240, Irish Green D #FFFFFF, White B MONTSERRAT BLACK
Montserrat regular



BEFORE

|(3c:r[:.'|.... |

 [FOEN CHiSIAMO ADERIRE  PROGETTI INIZIATIVE EVENTI = DICONODINOI _PONTINEWS

"

MadeInBarona

CALENDARIO DELLE
ATTIVITA DEL
COMITATO PONTI

BIENTE

: - .‘.-.-‘-‘ 'e




AFTER

HOME CHISIAMO ADERIRE EVENTIE INIZIATIVE | g
Comitakafonti

IL COMITATO -

Siamo un'associazione nata sul territorio nel 2012 dall'unione spontanea di cittadini residenti col
preciso intento di riqualificare le aree abbandonate di Municipio & che versano in stato di

degrado.

"

- Mettem insieme ¢ un inizio, rimanere insieme ¢ un
QUARTIERE R e Ry T e L A

LA

AMBIENTE SOCIALITA'




DIGITAL AND PRINTED CONTENT

[)nmita:-“ﬁnm
,_J_&CURA DEGLI ARREDI

SABATO 23 NOVEMBRE 2024

Dalle ore 9:00 alle ore 13:00 al Giardino Nascosto
T Angels Via Bussola - Via Molaga

o Pulizic @ manutenzione del Giardino e dintorni,

prendendoci cura e trattando gli arredi perché
\ siano sempre belli e sicuri per tutti!

Trom

G GIARDINOG NASCOSTO

MILANO
TR | GREEN]|
CamitatoPant WEEK

GREENWEEK

2025

i

m ";m’a?j}

o Dalle 10:00

| LUOGHI DELLE FABBRICHE IN BARONA
Passeggiata-visita gratuita a cura dell'Arch R. Monelli
di Museolabé | RSVP comitatoponti@gmail.com

o Dalle16:00
READING CON | RABDOMANTI

Da “L'vomo che piantava gli alberi” ad. Emilio Russo
Con Laura Rozza, Stefanc Aldovisi, Nine Lo Giudice & Dario Cristinl
Musica con Raffaele Kehler e Luciana Macchia

A seguire Aperitivo Sostenibile

O Al Giardino Nascosto, Angolo Via Bussola Via Malaga

ANGEL! ..|I I
DEL il
BELL

UNIAMOCI
CONTRO IL
DEGRADO

12 Aprile 2025, 09:00

E arrivato il nomento di prendersi cura del nostro
quartiere!

Sabato 12 aprile, ciritroveremo per una giornata
di pulizia e giardinaggio contro il degrado.

__INSIEME POSSIAMO FARE LA DIFFERENZA
Partecipa anche tu e porta con te amici e familiaril

Ciritroveremo al Giardino Nascosto
Angolo Via Bussola - Via Malaga, Milano (M)

INSIEME AD ANGELI DEL EELLO MILANO

3.
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WEB DESIGN

Mockups and deployed websites.




ECLUB-BICOCCA.COM

Students association focused on startups and innovation.

E )-’:}- CI U b HOME  ABOUTUS  EVENTS  BLOG JOIN US

BICOCCA

GCONNECTING IDEAS, CREATING OPPORTUNITIES

Leremn ipsurm dolor sit amet, censectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna
aligua. Ut enim ad mininfVeniam, quis nestrid exercitation ullamco laboris nisi ut aliquip ex @a commodo consaquat. Duis
aute irure dolor in ragrehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaacat
cupldatat non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

DISCOVER

WHAT IS E-CLUB?




COMITATOPONTIL.ORG

Environmental volunteering organisation

e — . -
- ; R ERE LR

Fg el et / . !

T LTS

Camitatofontis
]

HOME CHISIAMO ADERIRE EVENTIE INIZIATIVE

IL COMITATO

Siamo un'associazione nata sul territorio nel 2012 dall'unione spontanea di cittadini residenti col
preciso intento di riqualificare le aree abbandonate di Municipio & che versano in stato di
degrado.

QUARTIERE

o St 7 LT N -\'"...I'I Q’-,
Mo n g | T AR gk S

HOME BIO ADERIRE EVENTI

COMITATO PONTI
LE ULTIME NOVITA

LEGGI DI PID...

| NOSTRI PROGETTI




LUCIAMERLOBAGS.COM

Bespoke fashion brand

RRREEFFEFFEEFFEER}
RrGs s v r b v bo s




ANDREASTRAMONDO.COM

Business consultant

4% HOME PORTFOLIO SERVIZI CONTATTI PREVENTIVO GRATUITO ! + 39351 373 2493

CONSULTING REINVENTED

Un nuovo modo di intendere la consulenza, personale o aziendale, che sia multisettoriale, dinamica, innovativa.

Scoprite servizi flessibili, che si adattino al vostro business, gestite e organizzate e risorse in modoe da dedicare le vostre energie a cid
che conta veramente: la libertd di dedicarvi al vostro core business e alla vostra vita personale.

1 0.0, ¢

Andrea & una persona precisa, puntuale, affidabile e propositiva, che é stata per me di grande aiuto nell'organizzazione logistica e
amministrativa, oltre che offrirmi sempre nuovi punti di riflessione per la gestione del mio business. E risultato una risorsa preziosa,
sempre sul perzo, aggiornato € che ha potuto curare aspetti e dettagli dei processi del mio brand in maniera attenta & innovativa.
Consiglio vivamente | suoi servizi e fa sua figura.

- Lucia Merlo
Imprenditrice del settore moda e consulente freelance.

SCOPRI | SERVIZI




FIX1.T. COMPUTERS

T repair and support service

Bio

Solutions Stores Contact us

At FIX |.T. Computers, we believe in tech support made for
humans by humans! Affordable prices and impeccable
service for all your home electronics. Get a free quote by
contacting us now. Meet the team...

Blair S. R. Howard R.
IT Specialist Public and Corporate
Relations




OTTARDA COSTRUZIONI

Constructions contractor

A, +39.340 000 0000 <] mailplaceholder.com R =S

Ottarda Costruzioni

Edilizia, Costruzioni e Ristrutturazioni dal 19XX

Lorem ipsum dolor sit a nsectetur adipiscing elit,
am, quis nostrud exercitation ullamco laboris.

ut labore
ercitation ullz

Dicono di noi
* 4k Kk

Domande?

CONTATTACI ORA
. $39.340000 0000 [>-<] MAIL@PLACEHOLDER.IT

COMPANYNAME S.R.L.
Company address, 00000, Place(PV)

| nostri lavori

PLACEHOLDER UNO

208X, Placeholder location (XX)

ed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim

PLACEHOLDER DUE

208X, Placehalder location (3X)

CONTACT NAME
r.LOm
+39 340 000 0000



ITINERARTE

Cultural itineraries in Italy tra

ltinerARTE

ITALIAM ART LIKE YOUVE
HEVER LIVED IT BEFORE.

COHERENT, COHESIVE, QUALIFY
ART TOURS

A new way to discover the hidden gems of Italy's cultural heritage, starting from
Milano. -

A new way to discover the hidden gems of Italy's cultural heritage, starting from
Milano.

BOOK NOW




CAMMINO DEI MONACI BASILIANI

Nature walk education and information project by Legambiente Etneo, with
oatronage by CAF America

 Tappa casolare dinito
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exercitation ullam
dolor in reprehenderit in
E

LEGAMBIENTE

Circolo Etneo Legambiente

Scopri le tappe
0 Legambienta Et




Ul DESIGN

Applications and interfaces design mockups




FOODIE OMNILAB MULTIMEDIA

Food delivery application for smartphones. Cultural initiatives ticketing aggregator.

2023

APRIL Z2nd

FOODIG

| .‘—uﬁ; R al
FE D CON
PR T TR . Joy at your doorstep
lu'-, o
gnmlggnmﬂ: A5eiin, DSk i 2

JUNE3d

Gollerie Dtolio

Giorgio's Bakery Coffeelove
Lost order 1ah ogo Lost codar 2d agoe




KRABCUT

Urlban regeneration and social network app for student rentals

SN

[ @ Browse by map instead...

I'm a you
for

Q
s : i y
FOLLOWING MESSAGE SEND REQUEST

85% 65% Q6% 39%

990,00€ Financial Trust  Background Check Landlords’ Opinion Guarantees

Cocktail Jazz Bar r Overall Rating

C.so di Porta Romana 214

Lorem ipsum dolor lorem ipsum dolor ipsum dolor ipsum
delor ipsum dolor ipsum dolor ipsum dolor

See more... SWIPE LE

I'm not interes
f ﬂ a ? Q

\_ b

Trusted by




SPENDY

Financial education for children and teenagers application.

APRIL 2026

APRIL 2026

531.20 laft for “Tabletop game”

$31.20 left for “Te

LESSONS

LESSONS

== N0o)

SAVING: THE 50-30-20 RULE SAVING: PRIORITISING OBIECTIVES HOW DO CARD




SQUARE

social network with humans-only and by-law moderation.

Square Suggested for you

Suggested for you

Followed

IS0 0O O

Dane. Wiuas) R DiytheR  Banamon B

Followed

0" Lo




ORGVSM MOBILE APP

The e-commerce’'s mobile application was designed as part of the fashion and
graphic design contest held by the brand in 2020.

ORGVSM &

.

ORGVSM

e

ORGVSM

#7 ORGVSM

ORGVSM Black Rose

H@LF PILE black/purple

rEcE= W © ©
& ORGVSM ORGVSM \ L ORGVSM
O Black Rose A\\io RupgﬂymsM‘/L
) )
-
N

ROSE DE ORGVSM PARFUME
NEXT COLLECTION

®000

| | \ €90
x'i | '|
S ﬁ i E \
/ | ‘\ \
/ \ \
/ |
/ @® [
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LOGO DESIGN

Logos and icons designed for personal and professional projects.




Foodie food delivery app University Startup Challenge 2026,
student startup competition

' > - _
NORER] (S NORER | il o=
E 3 [sTravonDo| [sTRAMONDO| (]

Vocerossa, marketing agency Andrea Stramondo. multisectoral creative
consultant.

I a

Andrea Stramondo. bhusiness consultant

Fix L.T.. tech support and repair

/(%%% ? .I

E-Club Bicocca. student association 6PRO, freclancer aggregator application.
focusing on startups and innovation



VOCEROSSA LOGO DESIGN




“RE-ANIMATION” LOGO DESIGN

ERASMUSH KA2 Project

1 b \ lln ] [ % ERASMUS+ KA2 Project
\ \\ AR RE-ANIMATION
s r '_~_ \ b Local cultural heritage as a tool for activating senior

Initial concept Revised concept
presented by client

Final logo



LOGO COLLECTION

Tz
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ILLUSTRATION

Professional and amateurial illustrations




FANGAME SPRITES SET

Undertale-inspired sprites set for a fangame

— 7 FIOT] [FACT | [EITEM] [XMERCT

S,
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DOODLES

Assets used in various contexts

A 2 ,
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CARTOON CONCEPT ART

Cartoon-style concept art and single portraits




CARTOON COMICS

Comics panels with original stories.




THEMED TOTEMS

For ESC30 European Solidarity Corps Project "Notes Sprouts: let's cultivate
sustainability through music and urbban regeneration.”

7~ 7 Wy | P
RL) < 'S

/_/s(
//7%77%



COLOURING BOOK

For ESC30 European Solidarity Corps Project "Sinfonlo: solidarity courses for the
elderly through music”




PERSPECTIVE STUDIES

Interior design, architectural design and perspective studies.

1
il Sze




CALLIGRAPHY AND PRINT

design and calligraphy studies.

editorial

’

Printed material



GRAFFITI CALLIGRAPHY

Studies and art with graffiti culture and style references.




LETTERING MOCKUPS

With shaped lettering concepts and references.




BOOKLET ON WORKPLACE SAFETY

As part of graphic consulting for a school project

QUI S| CAPISCE SUBITO QUAL E iL PERICOLO,
MA PROBABILMENTE NON CI S| RENDE CONTO
DEI RISCHI CHE POTREBEBE COMPORTARE
L'ASCIUGACAPELLI COLLEGATO ALLA PRESA.

GORAZIONE

PER LA SERIE...

SLE U TTRIEZAN UL

COLLEGARE MOLTI DISPOSITIVI,
SPECIALMENTE AD ALTO
ASSORBIMENTO, ALLA STESSA
PRESA MULTIPLA AUMENTA
RISCHIO DI SOVRACCARICO
SURQlSCAL_DAMENTQ. :

QUESTO PUO ANCHE
SCATENARE INCENDI
IMPROVVISI E PERICOLOSI!

' 'E‘:{u\
(] 1

N
RO
TENETEVI IN SICUREZZA,
NESSUNA IMPRESA VALE LA
VOSTRA VITAl




FASHION MAGALINE

Available in both digital and printed formats.

4 g &
L'INTERVISTA DI QUESTO NUMERO: |18 k comunits sensiblla o temi soctall, nol abblamo
ILARIA VITA @PEPTEPERTUTTI S e i Sl
3 quella splendida terra.

I-q Come impresa WEKA aspira @ creare una

Presto ¢l saranno tante novit entusiasmanti,
sicuramente per nol, @ WEKA prenderd una

Tutti noi nasciamo un po' blogger, ma non
direzione che vi sorprenderd:

[t sanno trasporre la propria creativitd
interiore in contenuti accattivanti, freschi e, in
questo caso, mattinieril Davanti ad un té
caildo, in preparazions a questo autunno che
arriva prima del previsto nella nostra Milano,
llaria Vita, in arte “pepitepertutti” oi racconta
lo nascita della sua testata e lka messa a frutto
di un'indole da blogger eccezionale!

Stay tuned per saperne di piv!

RACCONTACI: CHIE ILARIA VITA?

sono nata o Roma e cre:

in Umbria, ma Milano mi adottata quasi 2
anni fa e ha stravolto completamente la mia
vita (in senso positivo, o te). Ho sem)

mio ‘destino’ e dope un master in mark
comunicazione pubblicitaria e un periodo nelle
ndo pubblicitario &

ho lavorato per 5 anni in agenzia.

Nel 2011 la svolta: ho aperto Pepite per Tutt,
ialmente un blog che parlava di Milano,

oggl ampliato eon anche un format di eventi

une studio di consulenza di

strategiea per brand e aziends.

(LT [T (LT T

BEVIAMO UNA COSA!
EVENTO 19 APRILE 2024

A MERLO

IH
SHIT!

Il 19 Aprile 2024 batte il cuore pulsante di
Milano nel suo 63" Salone Internazionale del
Mobile. Non potevamo essere da meno
rispetto alle grandi attrazioni che hanno
colorate Milano in questa settimana e, per
brillare anche nci e far brillare UN POSTO
DELLAMADONNA come merita, siamo
ritrovati per “bere una cosa” in Via Andrea
Ponti 15, o due passi dal Naviglio Grande.

Con Francesca Irranca dalla capacitd unica di
farci splendere tutte al massimo delle nostre
possibilits, e OH SHITI T-Shirts con le sue
catchphrase irrispettose @ accattivanti, era
proprio impossibile non far nascere un cocktall
e5plosivo, UNICO @ IRRIPETIBILE Gt 1 piocs

Se siete stati con noi sape e & stata una
giornata da urlo,

unirvi a noi... peceato per voil Ma non temete:
avrete presto nuova occasione di ritrovarvi
immersi nella stravaganza i UN §
DELLAMADONNA in occasione dei

eventi. Oppure potete pPassare per un
ammirare le nostre creazioni quando volete!

23




BUSINESS CARDS

For print, standard formats

UN POSTO

DELLAMADONNA

< NRE |

|STRAMONDO

ARrcH. sTRamonpo I
Freelance Architect and Designer




FLYERS

For digital and print, various formats

[umnatuPunH\l
LABORATORIO CREATIVO * i . %
ZUCCHE DI HALLOWEEN

CON CASTAGNATA!

UNITEVI A NOI PER PREPARARVI ALLA
FESTA PIU SPAVENTOSA DELUANNO!

AL GIARDINO NASCOSTO

VIA BUSSOLA ANGOLO VIA MALAGA

£ Un pemeriggio insieme,
*WWRJMO le lanterne di 5. LUCIA dai colori pintif

Vi servono solo una zucca ed il
kit per intagliarla!
DOMENICA 2710

!

LLE 15
olaga

N Portate un I vetro e dell veling, Il |
L fe inuna issir N
|

>

ComitatoPanti

ATELIER DELLE
SECONDE POSSIBILITA

UNIAMOCI
CONTRO IL

T DEGRADO
m— = ; 12 Aprile 2025, 09:00
E arrivato il momento di prendersi cura ::Iﬂr:toi:t:’.o!

Sabato 12 aprile, cifittoveremao per una giornata
di pulizia e giardinaggio contro il degrado.

LA A
Partecipa anche tu e porta con te amici e familiari!

Un MERCATING per dare nuova vita ai vestiti e agli
oggetti che non serveno piv, all'insegna della
creativitd, della sostenibilitd e del BARATTO!

o

Ciritroveremo al Giardino Nascosto
Angolo Via Bussola - Via Malaga, Milano (Mi)

fcomitatoponti@gmailleom
+39,392 395 4991

INSIEME AD ANGELI DEL BELLO MILANO
- 7 AMS

Gentili soci e amici,
l'estate é ormai arrivata e sappiamo che per
molti di voi é tempo di partire e prendersi una
(meritata) vacanza.

Per voi che invece siete ancora qui e volete pas
-5are una serata in compagnia, vi invitiamo il 6 Luglio
ad un Aperitivo al Giardino Nascosto, accompagnato
da musica con piano live, ingresso a offerta libera.

=N 6 Luglio 2023
Ore 19:30

Venite a trovarci al Giardino Nascosto, ingresso angolo Via
Malaga - Via Bussola, 20143 Milano Mi

OUR VALUES

NETWORK

BUILD

UN POSTO

DELLAMADONNA

ENTREPR
NEURSHI

Due Brand Dellamadonna
INSIEME PER LA FASHION WEEK

&

D
(=] fiy
i‘_"-;::ﬁ;-;.. ;

SPECIAL SALE E MINI RINFRESCO
A\ ‘

Country Manager Italy @ CIRCLES

FEBBRAIO

DALLE 1000 ALLE 1900

Ey Club O CIRCLES

Foet] S A CAMBIENTE-
“& (‘r.“l,, —_

Buono per

DUE ORE DI CONSULENZA
OMAGGIO PER LA
TUA IMPRESA

>
5
e

ILGIARDINO NASCOSTO

ILTUO 5X1000 CONTA

FACCIAMO LA DIFFERENZA INSIEME

Utilizza il codice

su www.andreastramondo.com

Seleziona la consulenza, inserisci il codice
e ottieni il servizio omagagio.

SCRIVI

NELL'F24



MAPS AND PRINTED TABLES

For the "Etnean Basilian Monks Walk™ project by LEGAMBIENTE Circolo Etneo, with
oatronage by CAF America

IL CAMMINO DEI MONACI BASILIANI o0

DA NUNZIATELLA (MASCALI) A VENA (PIEDIMONTE ETNEO). n &

BENVENUTI SUL “CAMMINO DEI MONACI BASILIANI",

itinerario di cultura e natura che affonda le sue radici nella storia del movimento dei monaci
Basiliani in Sicilia e si sviluppa attraverso un'area attraversata da antiche colate laviche, come le
lave di Scorciavacca, o quelle dell’eruzione del 1928 che travolse il centro abitato di Mascali.

CUNE INFORMAZIC

°mm«m Chisss di &, Domanics o o
Sl e onner
@it ) o Q)
ommum Lavatsio -_ fic

Eromch of S5 Anmumiats

AR v, : : s I W

Troverete notizie ed approfondimenti scansionando i QR code, tappa per
tappa, a partire da questo primo p llo, per soddisfare le vostre curiosita.
Per iniziare il percorso basta scendere lungo la strada su cui si trova questo pannello e svoltare

a destra per via Etnea: proseguire fino al sagrato della Chiesa di Santa Maria dell'ltria che

rappresenta la prima tappa (distanza: circa 250 m)
BUON CAMMINO!




OTHER WORKS

Gallery of other projects and media | made during my career and for my
persondl projects




WINNER CERTIFICATES

For the 2025 edition of University Startup Challenge

& USC |z

WINNER

mi’ﬂN‘i\’T I

fmre G B N O 1

& USC|= & USC|=

WINNER WINNER

ANNA DE STEFANO

.

& USC |z

WINNER

I;Ll BOCCONI FOR
INNOVATION

WINNER

""( PoliHub




SLIDE DECKS

For the 2025 edition of University Startup Challenge

TOPIC OF THE CHALLENGE % OUR RESULTS =1
R

BOCCONI  POLIMI  POLITO STATALE CATTOLICA BICOCCA Liuc UNIPD
2om 2020 i 2023 H0r3 -2 -l ke

A broader concept

Imagine a cake, made up of many slices. Envision the concept of Smart City as
that, as a broad and at the same time an unicuum, where all the elements are
interconnected to favour a sustainable and peaceful way of living.

8 350+ 4™ 4 200+

E-CLUBS ACTIVE ASSOCIATES USCEDITION COURSES EVENTS ORGANIZED
Key points to work on

LN
Intercennection Al and 10T Integration Feasibility Economic Environmental . g STARTING =
TR Sustainability @ wtored A v Wb EINANCE - fnevip

OUR SUPPORTERS

LR
LAR RN

ATM 7

(oomemy W & sest PLUGINOPLAY




PITCH DECKS

For ItinerArte travelling at iBicocca Titanium 2024

ItinerArte

Tour tematici, completi e di alta qualita

Speaker Andrea Stramondo
Project Manager

20% O3€ €12 mld

.
i ""Wdﬂmd{ i Spesa media per beni e servizi Market size complessiva stimabile
=

i noscoste f #25% MEORCIC.QRIRY Non CUTTUND!
4 i

300/0 Turismo in Italia a scopo culturale

(isnart, Istituto Nazionole Ricerche Turistiche)

MARKET SIZE

30% 129min

- P
TEATRO MASSIMCF, f
V. BELLINI crucons”

FUNDING NEEDS

€ 150.000,00

Por i primi 12 mesi di attivita

. RISORSE UMANE

WHY US?

O DOMANDA E UNICITA
> i i 1l



MAGAZINE COVERS

For Lucia Merlo Magazine, digital and print

Architetto @
internazl

Silvia Simonetti

Consulente d'immagine. bridal stylist




ALBUM COVERS

For independent musician

+ VIOLENCE +

an original compasition for piano soio by

V -_t'..'—'--"':'-"f--“ S

A three songs mini-album: “night of knights”, “U.N. owen was her?" and “Bad Apple!” (cianidrico vs. ZUN Af?‘%f o4 /
remixes) tribute to the great series of bullet hell games’ soundtracks created by #H Bt (Zun) H D

A 3-movements composition

- Piano m;_s@%/
s e

WITH S3RGIO AND SHIMO




COMPLETE BACKGROUND

Website developer and Graphic Designer for LEGAMBIENTE Circolo Etneo with CAF
America patronage. 2026

Marketing director for University Startup Challenge 2026. 2025 - 2026
o Led a 5-person marketing team delivering 350+ applicants
o Achieved +41.4% YoY engagement through social media organic posts

Google Workspace and Ads Grants administrator as freelancer for multiple non-profit
associations 2025 - 2026
o - Obtained $10,000.00 in monthly budget for ad spend in the Google for Nonprofits
program.

Email marketing strategist as freelancer for RocklOoeLode association. 2025

President and co-founder at E-Club Bicocca, entrepreneurship-focused student
association. 2024 - present
o Created a community for 40+ student associates
o Coordinated with international high-level partners and guests as well as 20+
institutions
o Organised 20+ events featuring industry professionals and startup stakeholders;
opened internship opportunities for students

Google Ads marketing specialist as freelancer for luxury hospitality agency in Milan.
2024 - 2025
o Achieved +107.4% direct reservations YoY

Marketing project manager for University Startup Challenge 2025 in Milan. 2024 - 2025
o Managed 9-person marketing team delivering 400+ applicants
o Produced 151 publications with 161K views and 6.8% engagement

Event team coordinator for Synlab Europe at EiT Health iDays’ hackathon. 2024
Branding identity and logo designer as freelancer and volunteer 2023 - present

General manager at luxury apartments for short rentals facility. 2023 - 2025
o Managed operations, staff, and training for a luxury rental facility in Milan, Duomo
o Achieved 9.5 average client satisfaction reviews with portfolio value up to €60,000.00

Website developer and webmaster as freelancer for volunteering organisation. 2023 -
2025
o Recovered, archived and published 230+ SEO-optimised articles
o Achieved 80+ performance scores and 90+ SEO scores on Pagespeed Insights by
Google optimising SERP

Web developer and webmaster as freelancer for construction, luxury hospitality and
fashion firms. 2022 - present

Marketing and social media specialist, web developer and webmaster as freelancer for
Lucia Merlo Bags. 2022 - 2025

Graphic designer as freelancer for construction, hospitality, luxury services, fashion and
non-profit organisations. 2021 - present

CRM/Customer Service
« Maintained 9.8 average customer rating across €650K+ portfolio
« Recovered 15+ dissatisfied customers, including high-loss cases with +€65,000.00 in damages

Web development and webmaster since 2015
o HTML/CSS - 10+ years
o Wordpress and CMS - 5 years
o Search Engine Optimisation
Graphic design and video editing since 2017
o Premiere Pro - 6 years
o Canva - 4years
o DaVinci Resolve - 3 years
o CapCut - 3 years
o Figma - 2years
Digital marketing since 2021
o Google Ads
o Instagram
o Growth Marketing
o Copywriting
Project management since 2023
o Collaboration tools (Asana,
Monday.com)
o Planning tools (Microsoft Project, Gantt
charts, Project reports)

Complex Problem Solving
« Achieved top 4% in problem solving test by Case Score
. Assessed top 0.6% in verbal comprehension and visual
psychologists
« Completed problem solving module in McKinsey’s “Forward” Program.

reasoning by professional

Leadership, Teamwork and Team building
« Coordinated multiple teams up to 9 people
« Achieved teammates’ satisfaction and delivered work on schedule
« Collected positive feedback on my leadership from all stakeholders
« Worked with teams in all professional settings and competitions | participated in

Public Relations
« Managed relations with 100+ corporate partners as luxury traveling agency’s back-office
Trello, manager and as marketing manager across multiple industries
Critical Thinking
« Placed top 20% in the country in philosophy national competitions
« Stepped down from core roles when it was strategic to delegate

ITALIAN Native speaker, education and training in writing, copywriting and journalism, typing at 99WPM. | ENGLISH CEFR Cl, certified by Cambridge, level class at Trinity College
Dublin, typing at 93WPM, used daily in my work for 6+ years. | FRENCH CEFR A2, certified by Institut Frangais. | CHINESE CEFR Al, certified by Confucius Institute.

International recruitment and HR professional training by PYOU and LavoroPiu. 2026

“Forward” professional education course by McKinsey.org. 2025

Master in Growth Marketing by Mirai Academy. 2025

Boolean Data Week seminars on data analysis, Python and Tableau by Boolean. 2025

Professional courses in Copywriting, SEO, Google Ads, Instagram, LinkedIn, Python, Advanced Excel and OKRs by Learnn.com. 2024 - 2025
Project management specialisation 140hrs course by Google on Coursera, graded 95% overall. 2024

“Titanium” pre-acceleration course by iBicocca. 2024

Bachelor’'s degree in Economics and Business Administration at University of Milano-Bicocca avg. 26.18/30, GPA 3.45. 2023 — present
Healthcare general direction course by PoliS Lombardia at University of Milano-Bicocca. 2023

“Start-Up” volunteering organisation management training by CSV Lombardia. 2023

High school diploma in Applied Sciences with IT and coding at I.S.S. E. Boggio Lera, graded 100/100. 2016 — 2020

English C1level certification by Cambridge University, graded B. 2019

Computer Aided Design (CAD) specialised level certification by ECDL Institute. 2019

Two weeks English experience Cl1 level class at Trinity College Dublin. 2019

Classical piano education and ABRSM grade 5, contemporary and lyrical bass voice singing education with private teachers. 2017 — 2019
Preparation course in programming and IT by University of Catania and I.S.S. E. Boggio Lera. 2017

Chinese Al level certification by Confucius Institute at University of Enna “Kore”. 2016

Secondary school with musical education, violin class, and French language at I.C. Luigi Capuana, graded 10/10. 2012 - 2015



& +39350 5758870
andreastramondo@me.com
in www.andreastramondo.com

Xmred| THANK YOU

_STN\MONDO 'm looking forward to working with you.
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